CITY OF COLUMEBUS

VRZEBPENGOEENEGTY S D IVISION OF

MOBILITY OPTIONS

MICHAEL B. COLEMAN, MAYOR

B =:x0¢ R

Why Columbus Believes
Bikes Mean Business

October 27, 2011



DIVISION OF

MOBILITY

OPTIONS
RO

Randy Bowman

Administrator

Division of Mobility Options

City of Columbus Department of Public Service



¥ OF COLUMBUS

DEPARTMENT OF PUBLIC SERVCE
DIVISION OF

MOBILI
OPTIONS

AN

lon: More Bicyclists

“Today, we have some 80 miles of bike trails, lanes
and routes in Columbus... ... but | want to do
more.

* More bike trails, lanes and routes

* Improved street-crossing protection

* New bike racks, lockers and showers
* More education to share the road

-- Mayor Michael Coleman, July 25, 2007
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_Bhort, We Like Bikes

But why?

The following insights are made possible by various studies
conducted by the Columbus Chamber, MORPC, Consider Biking —
and through our own personal observations and experience at the
City of Columbus.
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- Why? We Like Kids and Families

USA Today listed Columbus one of the nation’s five best cities for kids to play.



We Like Vibrant Neighborhoods m]ﬂ'&ﬂ

Which create community, and in turn creates more vibrant neighborhoods.



Why? We Like Options

Buckeyes ride their bikes to the games.

Consider Biking
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We can’t build our way out of congestion. So let’s take a healthier approach.
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y? We Want to Be Cool

Cool places have hip sidewalk cafes like Café Brioso.



Why? We Like Attention
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We’ve been recognized by bicycling, engineering and planning experts.
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They want attractive, exciting
downtowns that are easy to get
around on foot, bike or bus.

And we better give them what
they want, because...
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Focused on retaining their
workforce and attracting new
employees.

Quality of life drives retention and
attraction.

And this is important...
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We Like Business

More safe and vibrant = more families

More cool = more attention and young people
More young people and families = more workforce
More workforce = more jobs

More jobs = more business

More business = more money to be more cool
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* 48 miles of on-street bikeways
* 569 sharrows
« 109 Share the Road signs

« 368 bike racks
*  With ODOT support

Updated 10/6/2011
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e Child helmet law
 Bicycle traffic laws

 Police on bikes
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~ We’re Engaging Ig

« Training and events

* Bicycling subcommittee i fose.
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« Share the Road organizing
committee




MOBILITY
apTioNs B

LA

‘re Educating

FREE MAP

« And are about to do
much more!

bike users map

MID-OHIO REGIONAL PLANNING COMMISSION/

MORPC RIDESOLUTIONS, THE CITY OF COLUMBUS,

CONSIDER BIKING, COTA/CENTRAL OHIO TRANSIT AUTHORITY,
FRANKLIN COUNTY ENGINEER’S OFFICE



‘re Evaluating

CITY % IN 2000 | % IN 2009 % INCREASE

Portland 1.8%
Minneapolis 1.9%
Chicago 0.5%
Columbus 0.3%
Cincinnati 0.2%
Cleveland 0.2%

Reported in September, 2011 by Mark Byrnes, Fellow, The Atlantic Cities. Data from
2000 U.S. Census figures and 2005 — 2009 American Community Survey.
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e’re Not Done

 More engineering, educating, engaging and
enforcement are ahead

« QOver-coming the public’s skepticism and fear

« Adapting decades of car-focused policies to
make streets more bicycle- and pedestrian-

friendly
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...to always be the best city for living, working and raising a family.
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